Impact Factor:4.845(sJIF) Research Journal Of English (RJIOE)  vol-3, Issue-2,2018
www.rjoe.org.in  An International Peer-Reviewed and Refereed English Journal ISSN: 2456-2696
Indexed in: International Citation Indexing (ICl), Cite factor, International Scientific
Indexing (ISl), Directory of Research Journal Indexing (DRJI) Google Scholar, Cosmos
and Internet Archives

""The Role of Artificial Intelligence in Storytelling: Transforming
Creativity and Challenging Originality™

Dr Neha Sharma
Associate Professor
Department of English, SMM college, Palwal

Article Received:20-05-2018 Article Accepted: 28-06-2018 Article Published: 30-06-2018

Abstract

Artificial intelligence (Al) is transforming creative industries such as literature, screenplays, and
narratives, provoking discussions about whether it increases or hinders creativity and artistic
expression. Al models like OpenAl’s ChatGPT and Google’s Bard are capable of writing books,
scripts, and poetry, raising ethical and creative questions surrounding authorship, narrative depth,
and cultural authenticity. Advocates contend that artificial intelligence (Al) is a useful tool for
automating tedious jobs, improving ideas, and increasing creative possibilities, so freeing human
creators to concentrate on more advanced conceptualizing. Critics counter that, depending on pre-
existing patterns that could lead to homogenized storytelling, Al-generated content sometimes
lacks emotional depth and uniqueness. Beyond content creation, artificial intelligence’s effects on
creative sectors also touch intellectual property rights, cultural representation, and the financial
displacement of human authors. Analyzing both its advantages and drawbacks, this paper critically
investigates how artificial intelligence affects literature, movie production, and creativity at
general level. The study comes to the conclusion that, although its usage should be carefully
managed to guarantee that storytelling maintains its authenticity and depth, artificial intelligence,
when applied wisely, can enhance rather than replace human creativity.

Keywords: Atrtificial intelligence, storytelling, literature, screenwriting, creativity, originality,
authorship, Al-generated content.

Introduction

Artificial intelligence (Al) is having a bigger impact on creative areas like writing,
filmmaking, and storytelling. Writing and story-making were once thought to be human-only
activities, but now Al-powered technologies are changing them. This shift has led to big arguments
about creativity, artistic integrity, and the wider effects of machine-generated content. Al models
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like OpenAl's ChatGPT, Google's Bard, and other advanced natural language processing (NLP)
tools can now write whole books, poems, and screenplays. This revelation makes people wonder
what role Al will play in the future of storytelling (Deshmukh, 20263). There are two different
points of view on this new technology: one sees Al as an innovative tool that boosts creativity,
while the other sees it as a destructive force that takes away from people's ability to be creative.
Some people believe that Al can help writers by coming up with new ideas, improving language,
and automating boring jobs, which would free up authors to be more creative. Claeys (2010), for
example, says that Al-powered writing tools are being used increasingly in professional and
academic writing to help authors come up with new ideas for content and make the best use of
language. In the same way, Gormez (2021) says that Al's ability to guess text lets writers try out
new story structures and techniques, which encourages creative growth rather than replacing
human creativity. Al-powered tools have been used in screenwriting to write scripts, figure out
what audiences want, and even help writers come up with conversation in real time, showing that
technology can help writers be more creative (Finnsson, 2016).
Critics, on the other hand, say that content made by Al often lacks emotional depth, originality,
and the nuanced perspective that comes from writing by humans. Malak (1987) says that even
though Al-written stories use correct grammar and structure, they often use old patterns, which
makes them boring and devoid of real artistic expression. Concerns have also been raised about
Al's role in writing and intellectual property rights. The ethics of Al-assisted storytelling are made
even more complicated by questions about who owns the work and whether Al should be
recognized as an author (Alihodzi¢ & Jerkovié, 2023).

As Al keeps getting better, it will probably play an even bigger part in creative stories. A
big question in literature and film discussions is still whether Al makes the creative process better
or worse. The point of this paper is to look at how Al-generated material changes storytelling,
considering both its pros and cons. This study will look at how Al is changing literature,
screenwriting, and creative writing to see if it is a new tool that helps people be creative or a
disruptive force that changes the way stories are told in old-fashioned ways.

Al's Influence on Literature

Artificial intelligence (Al) has become a major force in literature, changing how stories are
written, released, and read. As Al-generated stories get better, there is a big change happening in
the world of literature: machines are becoming more and more active in the creative process. Some
people see Al as a cutting-edge tool that makes people more creative and productive, while others
say it threatens the truth of stories and the purity of cultures. The effect of Al in literature raises
crucial questions about originality, authorship, and the evolving role of human writers in the digital
age (Singh & Sethu, 2024).
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Al-generated literature has shown that it can write stories that make sense, poems, and even
whole books. Udhayakumar and Lakshmi (2023) say that Al-driven storytelling is changing
quickly, letting writers try out new story structures and language patterns that weren't possible
before. Al tools can make up complicated plots, copy the writing styles of famous writers, and
even suggest how the story should go next based on how similar stories in the same genre usually
end. Because of this, Al-assisted literary works have been made that question standard ideas of
who writes and what is creative. But there are still doubts about whether these stories written by
Al can really capture the emotional depth and real-life experiences of human writers. One of the
main arguments about Al in writing is how it might affect cultural accuracy and reader interest. A
study by Amjad et al. (2024) compared traditional and Al-generated children's books in Pakistan.
It showed that Al-generated stories often fail to capture the cultural details, moral lessons, and
emotional depth of traditional stories. The study showed that Al is good at making stories, but it's
still not very good at showing how complicated the history and culture of different countries are.
In the same way, Oztabak (2025) says that Al-generated tales might be new and interesting, but it
might also turn traditional stories into commodities, taking away their cultural and historical value.
As Al shows up more in writing, it's important to find a balance between progress in technology
and preserving culture.

Even with these worries, people who support writing made by Al think that Al is a useful
tool for writers, not a replacement. Dayo et al. (2023) stress that Al can help writers come up with
ideas, edit, and improve their work, freeing them to focus on more creative parts of writing.
Predictive text generators and automatic editing software are two examples of Al-powered writing
tools that are being used more and more to improve the writing process rather than replace human
authors. This point of view says that Al should be seen as a partner instead of a rival, helping
people be creative instead of taking it over. In the end, Al's place in literature is still changing,
which affects how stories are made and read. Al opens up new ways to do things, but it also brings
up important moral and artistic questions about the future of stories. As technology improves, it
will be important for literary groups to think carefully about how to deal with these issues and
make sure that Al is used to boost creativity instead of making human expression less real.

Al in Screenwriting and Film Production

Particularly in screenplay and film production, artificial intelligence (Al) is fast changing
the movie business. By providing improved screenplay generation, character development, and
predictive storytelling—which are transforming the creative process—Al-driven solutions are
While some directors and writers’ welcome artificial intelligence as a useful tool that improves
efficiency and streamlines processes, others contend that Al compromises the authenticity of
narrative and the livelihoods of human screenwriters (Dayo, Memon, & Dharejo, 2023). Growing
artificial intelligence presence in screenwriting begs important issues of originality, creativity, and
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ethical consequences of machine-generated stories.  Al-powered screenwriting tools include
Google's Bard and OpenAl's ChatGPT can create whole screenplays, suggest dialogue changes,
and examine audience preferences to project market success. Liu (2024) claims that Hollywood is
using artificial intelligence (Al) more and more to automate parts of scriptwriting, therefore giving
producers real-time data insights to shape stories. This lets companies maximize narrative
structures, create characters based on audience expectations, and maybe change scripts depending
on cultural trends. Thorne (2020) notes, meantime, that although artificial intelligence may
replicate human narrative, it frequently lacks the emotional depth and nuanced knowledge of
human experiences, hence rendering Al-generated screenplays formulaic and predictable.
The capacity of artificial intelligence to help directors and editors is among its most important uses
in the movie business. Al tools are already employed in post-production, including editing and
visual effects, to improve creative workflows, according to Sadiq, Masood, and Rehman (2024).
Avid's Script SyncTM and other Al-assisted editing tools let editors automatically synchronize
dialogue with scenes, therefore drastically cutting editing time. Still, questions remain regarding
whether Al-generated material will replace human creativity since Al's reliance on data-driven
patterns could homogenize storytelling and hence strip films of their artistic originality (Polyzos,
2022).

Additionally, fiercely contested are the moral and financial ramifications of artificial
intelligence for screenwriting. While Al-generated writings were structurally coherent, Viljoen
(2023) compared Al-generated short-film scripts with human-crafted screenplays and discovered
that although Al-generated scripts lacked the particular inventiveness and emotional resonance of
human writing, Furthermore, ¢elik (2024) contends that since film companies could rely more and
more on Al-generated material to save manufacturing costs, artificial intelligence poses an
existential threat to professional screenwriters. Already, writers—especially in Hollywood—have
staged demonstrations in response to fear of job displacement, driven mostly by worries about
artificial intelligence replacing human screenwriters during the Writers Guild of America (WGA)
strike.

Notwithstanding these issues, artificial intelligence also offers chances for cooperation
rather than replacement. Yadav, Mishra, and Jayarathne (2025) propose that rather than a rival,
artificial intelligence can be used as a creative assistant to help screenwriters generate ideas, polish
dialogue, and more quickly organize stories. Echoing this idea, Khan et al. (2025) contend that the
way artificial intelligence is used in filmmaking should be seen as a technological improvement
that empowers creators rather than a disruptive force removing human involvement.
In screenwriting and film production, artificial intelligence integration is ultimately a two-edged
I ——

RJOE 139



Impact Factor:4.845(sJIF) Research Journal Of English (RJIOE)  vol-3, Issue-2,2018
www.rjoe.org.in  An International Peer-Reviewed and Refereed English Journal ISSN: 2456-2696
Indexed in: International Citation Indexing (ICl), Cite factor, International Scientific
Indexing (ISl), Directory of Research Journal Indexing (DRJI) Google Scholar, Cosmos
and Internet Archives

blade. Al presents questions regarding artistic authenticity and employment stability even while it
provides efficiency, data-driven storytelling, and automation. The film business has to negotiate
this changing terrain carefully so that artificial intelligence is a tool rather than a replacement for
human ingenuity.

Al in Enhancing or Diminishing Creativity

In many sectors, including literature, entertainment, and corporate innovation, artificial
intelligence (Al) is increasingly a tool for creativity. Although instruments driven by artificial
intelligence are sometimes credited with simplifying creative processes and producing fresh ideas,
questions remain on whether artificial intelligence increases or reduces creativity. While some
contend that depending too much on artificial intelligence could result in a loss of originality and
real artistic expression, others claim that Al is a great assistant who helps people push the envelope
of creative inquiry (Sarica & Luo, 2024). The argument concerning artificial intelligence's
influence on creativity begs significant issues regarding the equilibrium between automation and
human inventiveness.

By offering fresh approaches to produce, polish, and test ideas, artificial intelligence has
shown how to boost creativity. Al-powered systems, according to Hirst, Van Knippenberg, and
Zhou (2018), can assist people in negotiating the complexity of creative thought by seeing trends,
generating fresh ideas, and automating repetitive chores that typically impede the creative process.
Al-generated art, music, and literature, for instance, have demonstrated how machine learning
algorithms might create original works that might not have been imagined using conventional
creative techniques. This capacity to quickly explore large conceptual areas lets artists escape
cognitive constraints and try out more ideas. Some experts contend, however, that since artificial
intelligence depends more on already-existing data and established patterns than on actual
innovation, it might result in declining returns in creativity. While fast, Al-generated content
sometimes lacks the depth of human emotion and uniqueness that defines really innovative work,
according to Buccafusco and Sprigman (2011). Referred to as the "creativity effect,” this
phenomenon emphasizes the need for inner drive and emotional involvement in the creative
process—qualities that artificial intelligence today finds difficult to imitate. Likewise, De Clercq
and Belausteguigoitia (2019) note that too much dependence on artificial intelligence could lower
creative activities by so reducing the demand for individual problem-solving and critical thinking
ability.

Furthermore, artificial intelligence's influence on innovation creates a paradox: it might
simultaneously help to reduce originality even while it increases the conceptual area for creativity.
Sarica and Luo (2023) characterize this phenomenon as the "innovation paradox,” in which
artificial intelligence-driven idea production results in the exponential expansion of ideas at the
expense of real uniqueness. Al runs the danger of delivering predictable, rather than innovative,
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disruptive ideas as it gets more engaged in the creative process. In sectors including advertising,
entertainment, and literature—where originality and individuality are highly prized—this issue is
especially pertinent.

Notwithstanding these issues, if applied deliberately, artificial intelligence can still be a useful
technology. Pan, Shang, and Malika (2021) suggest viewing Al as a collaborator, not a
replacement for human innovation. Using artificial intelligence to manage daily chores lets artists
concentrate on more advanced conceptual ideas and inventions. Al can also act as an inspiration
tool by producing surprising pairings of concepts that subvert accepted wisdom and support fresh
creative paths. The key to maximizing Al's potential in creative fields lies in finding a balance
between automation and human-driven ingenuity.

Ultimately, the creative process's integration of artificial intelligence determines its
creative influence. Although artificial intelligence can increase creative output and widen the
spectrum of conceivable ideas, its limits in emotional depth and unique thought need recognition.
As Al continues to evolve, its role in creative industries will likely be shaped by the ways in which
human creators choose to engage with the technology, ensuring that innovation remains driven by
human imagination rather than machine-generated repetition.

Conclusion

Al's influence in modern narrative is both transformational and problematic. The argument
over whether artificial intelligence (Al) is a tool or a danger to human uniqueness remains highly
relevant as developments in Al-generated content keep changing literature, screenwriting, and
creative writing. Unquestionably, artificial intelligence has brought efficiencies in content
creation, providing authors and filmmakers fresh approaches to create, edit, and arrange stories. It
has shown to be a great team player, helping with predictive narrative, editing, and brainstorming.
It is impossible to overlook, though, worries about how artificial intelligence can affect cultural
representation, story authenticity, and human creativity displacement. Though technically
competent, Al-generated literature and movie scripts sometimes find it difficult to convey the
depth of human feeling and the singularity of experienced events. Moreover, the growing use of
artificial intelligence in creative sectors begs moral issues about intellectual property rights and
the possible loss of conventional narrative techniques.

Notwithstanding these obstacles, the integration of artificial intelligence into creative domains
does not inevitably indicate the end of human-driven narrative. Rather, it offers a chance to rethink
how closely technology and creativity interact. Using artificial intelligence as a complement
instead of a replacement would help authors and filmmakers to maximize its powers and maintain
artistic integrity. The secret is to strike a mix between automation and human creativity so that
artificial intelligence stays a tool for inspiration rather than a substitute for originality.
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In the end, how creators and businesses choose to negotiate its possibilities and constraints

will determine how artificial intelligence shapes narrative. While using artificial intelligence to
increase the opportunities of narrative innovation, it is imperative to maintain the human
components of storytelling—emotional depth, cultural resonance, and creative authenticity—as
technology develops.
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